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OUR SOLUTION
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PRODUCT 01: SMART FITNESS
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PRODUCT 02: SMART AIR PURIFICATION
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TRACTION & MILESTONES
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GTM STRATEGY
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23 FHA| 7R

TARGET MARKET

M= 229 3,0007H4
OfmE FHFLIE[ 500EHX]
of CHANNEL STRATEGY

AR ALETAL
XX ADLE Z2E 20

OfiE 159
20074 HE| Aot 27

He|= ESG =Y

TARGET MARKET

CH2 1 (Samsung/SK/LG)
ARHEEX] S A

o CHANNEL STRATEGY

ESG &S H Hlw S¢Y
Era Mg o1E I [X] et

D= 109

OH7|2 102 Aef =55

IT A =
HOlE SSE 2=t
TARGET MARKET
K XA (AOFEAE] 2HH])
IZHE ™AL/ RS
of CHANNEL STRATEGY

E)\| oA H\[}||O|Eﬂ Efo‘)\ Al

— O 1 (B )

APl 75 2&(Saas) AHE

Oz 159+
7

Hlojg 7= 2



3 ofz HE A

SaaStH|& SHE £t M Vi 2= FINANCIAL PROJECTION 2026-2028

~ CAGR61.2%

65%

2028 Target Revenue

65 —1 KRW

I L [H}j| +62. 50/0 AﬁIF

20

409
ol 40
o
ol
el 394
] 2594
a
209
10
DD-I

. 2026 2027 2028 2 O 2 7 Q 2

® Hardware Sales @ SaaS Subscription @ Data Platform SHEEAlE ofla

Gross Margin Growth

00%

SaaS HIS =2 0|9 E &5 (2026A 35%)

Break-even Point




USE OF FUNDS
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TEAM & LEADERSHIP

CEC CTC ADV Core Team

FOUNDER & CEO
27|

Product Owner /Design Director
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TECHNOLOGY LEADER

CTO (Chief Tech Officer)
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WHY NOW?
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RISK MANAGEMENT
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EXIT STRATEGY
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